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Media information 

E-offensive gains traction: Volkswagen Group 
significantly reduces CO2 fleet average in the EU 

 
• Volkswagen Passenger Cars and Audi overfulfill fleet targets  
• Average CO2 emissions of the Group’s new passenger car fleet decreased by around 20 per-

cent in the year now ended compared with 2019 
• Proportion of electric vehicles in EU increased more than fivefold in the same period; Group is 

clear BEV market leader in Western Europe 
• Target set for CO2 pool with other manufacturers narrowly missed by around 0.8 g/km; 

Q4 earnings not impaired by provisions formed in advance 
• CEO Herbert Diess: “Along with Volkswagen and Audi, CUPRA and ŠKODA are now also bring-

ing out attractive electric models, which will allow us to meet the fleet targets this year.”  
 

Wolfsburg, January 21, 2021 – The Volkswagen Group’s e-offensive is gaining traction: de-
liveries of electric models in the EU including the UK, Norway and Iceland increased more 
than fourfold in the year now ended to a total of 315,400 electric vehicles (2019: 72,600). 
The proportion of battery electric vehicles (BEVs) and plug-in-hybrids (PHEVs) in the total 
deliveries rose to 9.7 percent (2019: 1.7 percent). The Volkswagen Group is thus the clear 
market leader in the all-electric segment in Western Europe, accounting for a share of 
around 25 percent (2019: 14 percent). The main drivers of this development were the 
Volkswagen Passenger Cars and Audi brands, which overfulfilled their CO2 fleet targets 
largely due to the successful start-up of their ID.31 and e-tron electric models. Based on 
preliminary figures, the Volkswagen Group thus reduced the average CO2 emissions of its 
new passenger car fleet in the EU by around 20 percent compared with 2019 to 99.9 g/km 
in 2020. The emissions of Bentley and Lamborghini are measured individually, which is 
why they are not included in this figure. In anticipation of narrowly missing the target for 
the CO2 pool established jointly with other manufacturers by around 0.8 g/km, the Group 
had recognized provisions at an early stage to avoid any impact on fourth-quarter earn-
ings.  
 
Herbert Diess, CEO of the Volkswagen Group: “We are making good progress on the road to be-
coming a CO2-neutral company. We significantly reduced the CO2 emissions of our new vehicle 
fleet in the EU. The Volkswagen and Audi brands in particular have made a major contribution to 
achieving this with their e-offensive. We narrowly missed the fleet target for 2020, thwarted by 
the Covid-19 pandemic. Along with Volkswagen Passenger Cars and Audi, CUPRA and ŠKODA are 
now bringing out further attractive electric models. This will allow us to achieve our fleet target 
this year.” 
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Rebecca Harms, member of the independent Volkswagen Sustainability Council: “Despite very 
ambitious efforts in electrification, it has not been possible to meet the set fleet target in full. But 
Volkswagen is clearly well on its way. Work has to continue systematically to bring about the drive 
transformation and meet climate and sustainability targets. The key to success will be to give a 
greater role to smaller, efficient and affordable models in the electrification rollout.”  

 
Volkswagen Passenger Cars was the first Group brand to deliver all-electric vehicles based on the 
Modular Electric Drive Toolkit (MEB) to customers in 2020. Launched in September, the ID.3 has 
enjoyed great demand from customers, with 56,500 vehicles already handed over by the end of 
the year. A total of around 212,000 electric Volkswagen vehicles were transferred to customers in 
the past year, including around 134,000 BEVs. This means that the brand significantly overfulfilled 
its CO2 fleet target and made a considerable positive contribution to the Group.  
 
The Audi brand also came within its CO2 fleet target in 2020 and contributed positively to the 
Group. The brand continues its transformation into a provider of sustainable premium mobility; 
last year it was by far the largest manufacturer of electric vehicles among the three German pre-
mium brands. The successful Audi e-tron model (incl. Audi e-tron Sportback) recorded a signifi-
cant increase in demand in the past year, with year-on-year growth of 79.5 percent (47,300 vehi-
cles). Worldwide, the Audi e-tron is the best-selling electric vehicle among German premium man-
ufacturers. 
 
The Volkswagen Group will systematically step up its e-offensive in 2021 with a large number of 
new all-electric vehicles based on the Modular Electric Drive Toolkit (MEB). Audi will start this year 
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with the Q4 e-tron2 and Q4 e-tron Sportback2, CUPRA will launch the el-Born2 and ŠKODA will 
bring the Enyaq iV3 to its customers. Volkswagen Passenger Cars will launch the ID.44 in in a num-
ber of additional markets and present a new all-electric model. 
 
The Volkswagen Group, together with other manufacturers, has launched a CO2 pool for passen-
ger car registrations in the European Union. Based on preliminary figures, this pool achieved aver-
age CO2 emissions of 99.5 g/km, thus narrowly missing its target by around 0.8 g/km. The final 
confirmation by the EU Commission is to follow at a later date. 
 
Volkswagen is the first automotive group to commit to the Paris Climate Agreement and intends 
to become climate-neutral by 2050. The Group aims to become the leading provider of electric ve-
hicles worldwide by 2025. Until then, around €35 billion of investments are therefore planned in 
e-mobility and another amount of around €11 billion in the hybridization of the model portfolio. 
The Group is planning to sell around 26 million battery electric vehicles by 2030. Around 19 mil-
lion of these vehicles will be based on the Modular Electric Drive Toolkit (MEB), while most of the 
remaining 7 million vehicles will be based on the High Performance Platform (PPE). The Group ex-
pects around 7 million hybrid vehicles in the same period. These plans do not yet incorporate po-
tential future requirements under the EU’s Green Deal. 
 
 
 
1) ID.3 – power consumption in kWh/100 km (NEDC): 15.4 – 13.5 (combined), combined CO2 

emissions in g/km: 0; efficiency class: A+ 
2) The vehicle is not yet offered for sale in the EU. 
3) Enyaq iV: power consumption in kWh/100 km (NEDC): 16.0 – 14.4 (combined), combined 

CO2 emissions in g/km: 0; efficiency class: A+ 
4) ID.4 – power consumption in kWh/100 km (NEDC): 16.9 – 16.2 (combined), combined CO2 

emissions in g/km: 0; efficiency class: A+ 
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About the Volkswagen Group: 

The Volkswagen Group, with its headquarters in Wolfsburg, is one of the world’s leading automobile manu-

facturers and the largest carmaker in Europe. The Group comprises twelve brands from seven European coun-

tries: Volkswagen Passenger Cars, Audi, SEAT, ŠKODA, Bentley, Bugatti, Lamborghini, Porsche, Ducati, 

Volkswagen Commercial Vehicles, Scania and MAN. The passenger car portfolio ranges from small cars all the 

way to luxury-class vehicles. Ducati offers motorcycles. In the light and heavy commercial vehicles sector, the 

products range from pick-ups to buses and heavy trucks. Every weekday, 671.205 employees around the globe 

produce on average 44,567 vehicles, are involved in vehicle-related services or work in other areas of business. 

The Volkswagen Group sells its vehicles in 153 countries. 

 
In 2019, the total number of vehicles delivered to customers by the Group globally was 10.97 million (2018: 

10.83 million). The passenger car global market share was 12.9 percent. Group sales revenue in 2019 totaled 

EUR 252.6 billion (2018: EUR 236 billion). Earnings after tax in the fiscal year now ended amounted to 

EUR 14.0 billion (2018: EUR 12.2 billion). 
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